DYNASTY CERAMIC PUBLIC COMPANY LIMITED
Operating Results 2Q2019
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Dynasty Ceramic PLC (DCC) is the major manufacturer and distributor of ceramic floor
and wall tiles in Thailand with owned nationwide distribution network of 200 outlets.
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Ceramic Tile Market in Thailand T Sales Revenue of Local Players

FY2017 = Total 19,616 M Baht FY2018 = Total 19,229 M Baht
-2% YoY

A

Page 3 Remark: Sales revenue data from listed companies in Thailand as of 31 Dec 2018
as disclosed on SET website. Data excluding imports.
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Sales Volume and Sales Revenue

2Q2017 =14.2 M SQ.M 1H2017 = 28.5 M SQ.M 2Q2017 = 1,925 MB 1H2017 = 3,884 MB
2Q2018 = 14.7 M SQ.M; 3.5% YoY 1H2018=31.6 M SQ.M; 10.9% YoY 2Q2018 = 1,986 MB; 3.2% YoY 1H2018 =4,210 MB; 8.4% YoY
2Q2019=15.0 M SQ.M; 2.0% YoY 1H2019=31.9 M SQ.M; 0.9% YoY 2Q2019 = 2,049 MB; 3.2% YoY 1H2019 =4,365 MB; 3.7% YoY
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Sales Comparison by Distribution Channel
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Outlet Network by Region
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Outlet Quarterly Sales Performance by Region
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New Outlet Expansion and Renovation Plan

4-5 new outlets are planned to be opened during 2019-23. In addition, there are about 27 outlets
currently under renovation (modernization and space extension).

Expansion Plan 2017A 2018A 2019E 2023E

Outlets 199 199 203 219
Before Renovation After Renovation

162 outlets

38 outlets
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New Project T Construction Material Community Mall

Some of the new outlets, as well as the 61 e
which we plan to rent out available space to other manufacturers and importers of construction

material and equipment. We aim to become a one-stop service for customers and to create
traffic to our outlets and earn recurring rental income.

Available Rented
Space Space

PAONRSY:N 52,000 sg.m 9,000 sg.m

2019E 69,000 sg.m 37,000 sg.m*

Remark: Estimated rented space includes space at the existing
and new outlets that has been rented or expected to be rented.

Some of those who rent our space:

Klang, Rayong
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Product Type Breakdown (by Sales Value)

1H2019

Floor 20 X 20
0%
Total Wall
1H2018 13% Floor 30 X 30
23%
Floor 600X 60 Floor 30 X 60
20% 20
Floor 20 X 20 |
1%
Total Wall Floor 40 X 40
12% 42%
Floor 30 X 30
Floor 60 X 60 27%
18%
Flpor 30 X 60
Floor 40 X 40 1%

41%
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Remark: Tile dimensions are in centimeter
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